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INTRODUCTION

These days, pre-retirees are gearing up instead of winding down. 

They are living longer, working longer, and have very active 

lifestyles. As a result, they will need more retirement savings to fund 

their active post-retirement years.

What does this mean for financial advisors? Today, more than ever, 

financial advisors have an incredible opportunity to serve the pre-

retirement population with investment management and retirement 

planning strategies.

Thousands of advisors use educational seminars to market and 

grow their business. The purpose of this eBook is to help you 

market your online or in-person seminar to this information-savvy 

demographic on Facebook.
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Having a Facebook business page is important to the success of 

your business. Here are a few stats you should know and leverage 

to connect with your target audiences:

• With over 1.56 billion engaged users, Facebook is the largest 

social platform, and adults age 55 and older use Facebook more 

than any other social platform. (This is your target demographic.)

• Baby boomers are among the wealthiest U.S. population, and 

92% of them shop for goods and services online. (Will they find 

your service o!ers online?)

• Facebook Ads o!er retargeting, so if you advertise on Facebook, 

your ads will “follow” people as they move around the web. 

• Less than 20% of Americans use a financial advisor. (An incredible

     opportunity to attract new customers.)

Diving into social marketing can be a bit intimidating at first, but 

with the right presentation tools and resources, you can make a 

measurable impact on your business growth. The important thing is 

to make sure your business is found in a search for financial advisors 

in your area. We believe establishing a solid social platform will help 

you attract and engage pre-retirees and cultivate career longevity.

As promised, we have provided step-by-step instructions to create 

your Facebook business page and your own private seminar event.
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SET UP A FACEBOOK BUSINESS PAGE

Setting up a Facebook business page is simple, and the only 

prerequisite is that you have a personal Facebook profile. We’ve laid 

out these easy-to-follow steps to help you get your business online 

and visible by the masses right away.
"
Steps to Create a Facebook Business Page

1. From the home page of your personal Facebook profile, (create 

one if you don’t have one) select ‘Create’, located at the top, 

right of your profile, as shown here.

2. Then select ‘Page’ from the drop-down menu options.

 Figure 2.1 Facebook personal profile menu.

 Figure 2.2 Create a Business Page Option.
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3. Now, choose a general category that best represents your 

business — Business or Brand or Community or Public Figure. 

Since your intent is to showcase your financial and retirement 

services, you’ll want to choose Business or Brand.

4. Next, you want to select a name that tells your audience what 

you do or what services you o!er. The goal is to choose a name 

that is relevant to your niche and one that has “commonly 

searched keywords,” such as retirement planning, retirement 

advice, golden years, nest egg, etc. After you name your page, 

select a relevant category and click NEXT.

 Figure 2.3 Select a Business Category.

 Figure 2.4 Create a Page Name and Category.
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5. Here are a few important sections to populate before you publish 

your page:

 a. Add a profile picture of yourself or your business logo.

 b. Add a cover image or cover video.

 c. Complete the page description and contact details 
  (address, telephone, email, and website)

 d. Create a URL for your page so people can easily find 
  you in searches.  

  You can also add your Facebook URL to your business 
  card and other printed materials.

6. The final step before publishing your page is to add some 

captivating content to begin attracting your target audience. 

Consider sharing content from reputable industry sources.
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CREATING AN EVENT

1. Log in to your Facebook feed.

2. On the home page, click on “Events,” usually located along the 

left-hand side of the screen.

3. Click on “+ Create Event.”

 Figure 3.1 Facebook ‘Explore’ Menu.

 Figure 3.2 Create Event.
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4. Select “Create Public Event” from the drop-down options.

5. Upload an event image. This is the image that will display 

prominently on the event page and in the event post. (An event 

post will automatically generate on your business page after you 

create the event.)

6. Fill out the “Event Name” form field.

 Figure 3.3 Choose Privacy Mode.

 Figure 3.4 Upload Event Image.
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7. Fill out the “Location” form field.
 
Enter your event information into the “Description” form field. 
For example, if you are conducting Covisum’s “Taxes in 
Retirement” seminar that comes with a Tax Clarity® subscription, 
you could use this:

Are you retired or thinking about retiring soon? This retirement 
workshop will help you make the most of your retirement 
financially. Attend this free educational workshop to learn:

• How the current tax system, Social Security rules and other 
factors interact to either cost or save you money

• What an e!ective marginal tax rate is and why it matters more 
than your tax bracket

• How the timing of withdrawals from di!erent retirement income 
accounts impacts what you keep and what you pay in taxes

Seating is limited. You must call <insert phone number > to attend. 
We look forward to seeing you!

[Agent’s name or agency name] is an insurance agent and is 
not connected with or endorsed by the IRS, Social Security 
Administration, or any other government agency.

For accommodations of persons with special needs at meetings, call 711.
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8. From the “Category” drop-down menu, select an option that 

applies.

9. From the “Frequency” drop-down menu, select an option that 

applies.

10. Enter the start date and time of your event.

11. Enter the end date and time of your event.

12. From the “Options” menu, select “Anyone can post.”
    Checking this box allows people to post messages to the event page. 

13. Select “People can ask questions about your event on 
Messenger.” Checking this box allows people to send messages 
to your business page via Facebook Messenger.

14. Select “Display guest list.” Checking this box permits Facebook 
to publicly display the names of people who respond on the 
event page as “Interested” or “Going.” This can help create buzz 
about the event.

15. Click “Create.”

Congratulations! Your event will now display on Facebook, and 

an event post will automatically generate on your business page 

timeline.

 Figure 3.5 Review and Click ‘Create.’
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PROMOTING YOUR EVENT

After you’ve created your event, here are a few ideas to begin promoting.

 D You can promote the event organically — as people happen 
upon your page. 

 D You can promote the event on your business page through paid ads.

 D You can go live! Consider conducting a seminar via Facebook 
Live or doing it as a live and/or on-demand webinar. That way, 
your prospects can watch it when it’s convenient for them. 

Some people have reservations about going live. To help you get 

past any apprehension you may have, think about the prospects 

who are looking for your services. Think about the time and money 

that you have invested in acquiring your certifications and other 

business designations to become a financial advisor. You don’t want 

to let that investment go to waste.
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 D After you’ve created the event, consider creating a poll to learn 

about the needs of your prospects.

As an example:

 ! You plan to keep working through your retirement years.

 ! You’re not sure if you have enough savings for retirement.

 ! You need a financial advisor to help you plan for your retirement.

 ! You’d like to learn more about retirement planning.

 ! You would attend a Facebook Live retirement planning overview.

 Figure 3.6 Create a Community Poll.
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GROWING YOUR BUSINESS
ON FACEBOOK

Facebook for Business is loaded with insights, resources, and 

guides to help you grow your business on Facebook. Spend some 

time getting acquainted with this robust resource and others.

With Covisum®, you can count on expert support, actionable client 

reports, and growth-oriented practice management and marketing 

resources that align with your software subscription to help you 

attract the right prospects, retain clients, and grow your business. 

We hope this guide has been useful. If you’d like to learn about 

educational retirement seminars that are included with a software 

subscription, visit

www.covisum.com/resources.


